Figure 1.1: An Overview of Integrated Strategy: Triangulating
Strategic Responses to Market and Nonmarket Forces
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Figure 1.2: Positional Analysis
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Figure 1.3: Geographical Arenas: Location and Target Markets
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Figure 1.4: Strategic Analysis
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Figure 1.5: The Distributive Politics Spreadsheet
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Figure 1.6: Choosing Organizational Forms Based on Transaction Cost Analysis
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Figure 1.7: Tactical Analysis
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